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Move over One Direction. The British sensation Arctic Monkeys are coming to town. The rock 
band is breaking into the U.S. scene bigger than ever with its most recent CD release, AM.

Cold front 
in CoMo

BLIMEY! MANY OF US MIGHT have 
experimented with British accents and 
envisioned ourselves in London, but the 
cultural di!erences between the U.K. and 
the U.S. are vast. They drive on the left 
and say trousers instead of pants. They’re 
also bananas about Arctic Monkeys, a band 
that has been prominent in the U.K. since 
its genesis. However, it’s with the band’s 
recent album release, AM, that album sales 
and media promotion drastically increased 
in the U.S.

The band created a tidal wave across 
the pond when it released its "rst album, 
Whatever People Say I Am, That’s What 
I’m Not, in 2006. With an attitude just 
as ornery as the title, the album became 
the fastest-selling debut album by a band 
in U.K. history based on "rst-week sales. 
Meanwhile, in America, fans tapped their 
feet along to the single “I Bet You Look 
Good on the Dance Floor,” but few threw 
on their dancing shoes to rock out at live 
shows. Why? Because Arctic Monkeys 
didn’t focus their energies here.

“The "rst album was very English-
sounding,” bassist Nick O’Malley says. “It 
was very focused around colloquialisms and 
life in the U.K.” Which is perhaps why the 
band didn’t quite grip a stateside audience.

Fast-forward to 2013, and several songs 
o! the band’s newest album, AM — “Do I 
Wanna  Know?” and “R U Mine?” — have 

spent months on the U.S. Billboard 200, and 
several venues on their American tour are 
sold out. One such venue is Columbia’s very 
own The Blue Note. The band will play to a 
full house tonight.

When Arctic Monkeys asked to play 
at The Blue Note, booking manager Pete 
McDevitt and owner Richard King said, 
“Hell yeah!” Within 10 days, all the tickets 
were gone, McDevitt says. Another British 
invasion is underway. 

What changed? AM, for one, is di!erent 
from past albums. “It’s actually sexy,” 
O’Malley says. “We’ve never really done 
sexy before. We put a little bit of hips into 
this one.” The band also focused on the 
lyrics and vocals instead of instrumentation 
to create a simpli"ed, meaningful groove.

Besides this, members spent time in 
their new home of Los Angeles the past 
year and learned more about American 
culture. It took time for the band to realize 
having songs played on the radio is very 
important in the U.S. market.

“They’ve come a long way since ’06,” 
says MU student and Arctic Monkeys fan 
Luke Slabaugh. “Maybe the U.S. is a little 
behind the curve, but they will de"nitely get 
the credit they’re due.”

With their new image, cultural 
adjustments and determination, Arctic 
Monkeys asks America: “R U Mine?” 

+ HOLLY HUNT

Arctic Monkeys 
sell out 
The Blue Note
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