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THIRTY MUSICIANS. SIX BANDS. 
One winner. This is (cue dramatic music) the 
Patchwork Project. 

The eight-week project throws 
musicians into new bands and leaves them to 
make music. Together they practice and put 
together a killer set to perform at the final 
showdown at Roxy’s on Nov. 8. The winning 
band receives a $500 prize and a music 
video recording package with Ninth Planet 
Studios.

“The best advice I can give is to have a 
general lack of ego,” creator Dave Kemper 
says. “In fact, create an alter ego. If you want 
to be an R&B band, then only play R&B, 
only listen to R&B, basically live R&B.”

Let’s check in with a representative from 
each band and see how he or she is doing as 
the competition day inches closer.

 
GROUP 1: Justin Mayfield, 
vocalist-instrumentalist
Group 1 could easily become a Red Hot 
Chili Peppers spin-off. They’re all ’90s kids 
with a gravitation toward funk, but Mayfield 
says they want to challenge themselves to 
go beyond that. He says they intend to do a 
concept set with a cohesive storyline. Ideally 
the band’s performance would come off as a 
complete album.

Although he says it’s too early to 
judge how this new band will differ from 
his original band, Mary and the Giant, his 
habit of going barefoot while practicing and 
performing remains the same.

At the very least, Mayfield says Group 
1 will be remembered as “that band with the 
guy who doesn’t wear shoes.”

 
GROUP 2: Adam Weber, 
vocalist-guitarist
Aiming for a reggae-pop feel, Weber and 
Group 2 have a game plan.

“Fifty percent of the work is promoting 
the band while the other 50 percent is 
writing music,” he says. “A lot of people just 
want to get together and write cool songs, 
but it doesn’t work like that.” 

Group 2 has two male singers who 
will split vocals between higher and lower 
registers. Another advantage is Tara 

McPherson, a saxophone player who studies 
music at MU and will set the band apart.

GROUP 3: Jordan Lamb, bassist
“It’s just a bunch of guys getting together 
and playing music,” Lamb says to sum up his 
Patchwork experience.

Group 3 is not overly concerned about 
winning. The members would rather focus 
on the experience of meeting new people, 
jamming together and, of course, drinking 
beer. The group does have one unusual 
aspect that no one else has — a sitar player.

The guitar’s Eastern cousin, the sitar 
is a classical instrument from India and 
was popularized in Western music by The 
Beatles. 

“I’m not sure it will give us an edge, but 
it will definitely give us a different sound,” 
Lamb says, “We’re hoping he’ll be able to 
come in and change things up a bit.”

GROUP 4: Hannah Smith, vocalist
A vocalist, two guitarists and a bassist 
exchange glances as they try to create a 
unified sound. Suddenly the music stops 
as sighs of frustration echo through the 
garage. This isn’t a scene from MTV’s latest 
creation. It’s the trials and errors of the 
Patchwork Project.

“This would make a really good reality 
TV show,” Smith of Group 4 says of 
Patchwork. “It will be really cool to be a part 
of it.” 

Group 4 has a quirky, fun dynamic. The 
drummer has played mostly jazz, and the 
guitarists are into fast punk and heavy metal.

“Reconciling tastes may be an issue,” 
Smith says. “We’re focusing on nailing down 
a style everyone can agree on.”  

To add to the group’s distinctiveness, 
Smith is one of three women involved in the 
project. She looks forward to incorporating 
her bright voice and experience in a surf 
rock band. 

GROUP 5: Dominick Lee, drummer
Does it sound good?

Although this seems obvious, it’s an 
important question, and it’s one of Lee’s 
prominent concerns. A man of many musical 

Patchwork Project heats up in year two

The Patchwork Project, a community music contest, returns for its sophomore year. This year’s 
competition winners will be crowned on Nov. 8 at Roxy’s.  Photo by ALLI INGLEBRIGHT
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trades, he is focused on the performance 
element of Patchwork. He wants a show that 
makes the crowd “come to the stage and 
listen.”

With the only digital percussionist in the 
competition, Group 5 is guaranteed to stand 
out. Lee says the best way he can describe 
the band’s sound is a fusion rock band with 
electronic elements.

“I think we have at least two songs. All 
the other bands out there — we’re moving 
fast,” he says with a laugh. 

Group 6: John Marino, bassist
Like the Black Keys? The blues-rock sound 
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Sleigh Bells want to get all up in your face. The bands’ 
noise-pop sound accompanies movies such as The Bling 
Ring and the hit show Girls. Its punching beats and 
contrasting high-pitched vocals provide a memorable 
sound. With a run time of only 30 minutes, Sleigh Bells 
sends a short and sweet message of rebellion. Don’t get 
distracted by the title track; Bitter Rivals has hidden 
gems such as “Love Sick,” which shows a softer side to 
the forceful duo.

“I just started livin’/oh baby/are you listening?’” Miley 
Cyrus sings in an awkwardly slow serenade to start off 
an album titled Bangerz. Cyrus collaborates with artists 
such as pop legend Britney Spears and hip-hop stars 
Nelly, Ludacris, Future, French Montana and Big Sean. 
Her song with Nelly has a backwoods country sound 
that stands out from the predominantly hip-hop album. 
This lack of consistency isn’t exclusive to one song. The 
whole album seems like a shoddily thrown together 
publicity stunt, but then again, it probably is.

+ CHRISTINE CAUTHEN
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of Group 6 is similar.   
Marino, an experienced musician in 

three other bands, including Mary and 
the Giant, is excited to participate in the 
project this time around. “In Mary and the 
Giant, we’ve all been playing together for a 
while, and we naturally argue a lot,” he says. 
“Obviously being with a bunch of people you 
just now met, well, it was much more polite.”

After moving past the initial timidity 
with one another, Group 6 wants to focus 
on lyricism and create songs that aren’t only 
good in the band’s eyes, but, as Marino puts 
it, “get people moving and wanting to hear 
more of us.”

                                           + HOLLY HUNT


